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Safe Harbor Statement
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This presentation contains forward-looking statements within the meaning of 

Section 27A of the Securities Act of 1933 and Section 21E of the Securities 

Exchange Act of 1934. The words ñwould,ò ñexceed,ò ñshould,ò ñanticipates,ò 

ñbelieve,ò ñsteady,ò ñdramatic,ò and variations of such words and similar 

expressions identify forward-looking statements, but their absence does not 

mean that a statement is not a forward-looking statement. These forward-

looking statements are based upon the Companyôs current expectations and are 

subject to a number of risks, uncertainties and assumptions. The Company 

undertakes no obligation to update any forward-looking statements, whether as 

a result of new information, future events or otherwise. Among the important 

factors that could cause actual results to differ significantly from those 

expressed or implied by such forward-looking statements are risks that are 

detailed in the Companyôs Annual Report on Form 10-K for the 2009 calendar 

year, as filed with the Security Exchange Commission on March 30, 2010.
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Executive Team

Andrea Farmer, Sr. Director HR Bill Buie, Exec. VP  Sales

Doug Conyers, VP Engineering

Craig Robinson, COO

Ted Marchut,  VP Business Systems

Mendy Marsh, CFO

Jim Morris, President and CEO



Proven Leadership
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http://www.fujitsu.com/us/


Mission
Deliver Highly Valued Information Solutions, 

Software, and Services 

Vision
Market Leader in Worldwide Consumer and 

Enterprise Secure Information Exchange
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Mission and Vision



Quick Statistics
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ÅNamed to 2009 Deloitte Technology Fast 500 (5 year revenue growth)

ÅRecognized as a Leader by Gartner Group in multiple years

Å2+ million software licenses issued

ÅSoftware sold into 150+ countries

Å95 of Fortune 100 use GlobalSCAPE solutions

Å10,000+ current server customers worldwide

ÅTechnology awards from SATAI and Networks Product Guide

ÅApproximately 150 channels/resellers worldwide

Å150,000+ weekly website visits; 5000 credit card transactions monthly

ÅMultiple ñBest Workplaceò Awards
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GlobalSCAPE Market Expansion



2010 Strategy
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Å Continue to enhance and develop our solutions

ïImprove features, functions, and quality in existing products

ïContinue to invest in R&D; Make build, buy partner decisions

ïLaunch new solutions

Å Pursue strategic solution partnerships and acquisition 

opportunities

ïAdd strategic partners (products, resellers, integrators) globally

ïAccess capital markets as needed to support acquisitions or 

investments

ïPotentially enter adjacent markets



2010 Strategy (continued)
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Å Grow our sales capabilities

ïEnhance our direct, indirect, and Internet sales

ïImprove channels (add more low-touch, capable partners in target 

territories)

ïSustain and grow government business, leveraging current customer 

relationships

Å Increase our market visibility and recognition

ïExpand media and analyst coverage; Engage with marketing 

communications programs, speaking opportunities, and social media

ïIncrease investor outreach and visibility

ïAchieve additional independent recognition (certifications, 

validations, and awards)



Unequalled Solution Certifications 
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US Army Certificate of Networthiness

Signifies successful completion of a stringent assessment to ensure  Army 

Automated Information Systems are secure, supportable, sustainable, and 

compatible with Army standards.

FIPS-140-2 Certified

The Federal Information Processing Standard (FIPS) Pub 140-2 specifies

the security requirements of cryptographic modules. The certification 

verifies that a vendors product has met or exceeded the requirement.

AS/2 Drummond Certified 

Drummond certification is vendor-neutral operability testing and certification 

that a vendor meets or exceeds the Applicability Statement 2 (AS/2) standard 

with their product.



Media Exposure
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